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COMPANY
Sherpa was formed

by Pointbreak.

SHERPA IS A BBBEE
LEVEL 2 COMPANY
BASED
ON OWNERSHIP.

Pointbreak offered

While Sherpa traded as a BBBEE

corporate ﬁnance, asset

Level 4 company for many years,

management and private

the decision to move to Level 2,

equity. The shareholding

concluded in April 2018, was a

was strategic, with

natural consequence of our clients'

Sherpa tasked on

needs, our own needs and

building the brand equity

importantly, ROI aspirations.

of Pointbreak’s private

Sherpa's shareholders have always

equity investments.

been leaders in their ﬁelds and

Pointbreak since sold to

added value to Sherpa and our new

First Rand and Sherpa

shareholder Ryan is no different.

became 100%

He is respected globally as a

owner-managed.

commentator, analyst and adviser

14 years ago, initially
with a 50% ownership

in economic and political risk and
business intelligence in Africa.
Our shareholders have always
been as interesting as
our clients.

PROMISE
Sherpa’s strapline is

The ﬁrst part refers to differentiating

its commitment

your brand and meaning something

and promise.

in your sector. Brand. Design.
Content. The latter phrase deals

Stand Out. Be Found.

with our understanding of digital
media, making sure that you are
found by people looking for you in
the most competitive space
in history.
Sherpa is structured to deliver
the promise.

STYLE
Our clients see us mostly

We do tend to go the extra

as down-to-earth but

mile, identifying closely

highly skilled, from

with our client’s vision and

strategic through to

going for it. As mentioned,

creative and activation.

we promised the board of

In Sherpa, we see a

our largest client that we

natural convergence of
experience and youth,
left brain and right brain.

would deliver “most

admired brand”
status and delivered that.
No question, it was a tight
team effort between
Sherpa and the client.

Sherpa is not a flashy
or stereotypical agency.

SERVICES
• Brand strategy
• Marketing strategy
• Graphic design
• Corporate identity
• User Experience (UX)
• Website UX, design,
development and
maintenance
• Google adwords &
analytics, SEO (search
engine optimisation)
• Copy writing, content
creation, internal
communications
• Social media creation
and management

TEAM
Gary, our CEO, has
managed portfolios such as
brand, marketing, sales,
business development and
product development for some
of SA’s top brands, mostly in
ﬁnancial services. Prior to
founding Sherpa, Gary was MD
of a digital communication
agency. Apart from CEO
functions, Gary manages
brand strategy and content.
Gary also, where required, acts
as the Marketing / Brand
Wingman for CEO’s of small or
mid-sized businesses which
do not have these
portfolios in-house.

TEAM
Claire is our Creative Director
and a company director. She
studied at AAA Design School
before working at a global
brand and design company.
From there, Claire joined a
smaller but hot design
company in Cape Town. She is
UXD qualiﬁed, providing an
essential understanding of
user behaviour. Jodie
completes the design team, a
Vega Brand & Design school
graduate with 5 years
of experience.

TEAM
Abby, a B.Com. Mktg, is our
Trafﬁc & Account Manager.
She makes sure that work is
delivered on time, within
budget (and invoiced).

Keagan is our social media
activator, managing
campaigns and day-to-day
presence. The digital team is
completed by Justin, our
web developer. We have close
associates who provide any
high-end software and web
development requirements.

MODELS &
PRICING
Retainer
Where elements are
multi-dimensional (e.g. from
brand to ongoing social
media campaigns etc),
Sherpa prefers to work on
a retainer. Normally works
well, with Sherpa also
becoming more attuned
with CEO’s vision and
direction, allowing us to be
more supportive and add
more value.
Project
Normal or traditional project
by project basis, can work
well but loses time and
continuity through having
to quote for every
item requested.

CEO’s brand &
communication’s ofﬁce
Pricing is practically the
same as the Retainer option
but we basically act as the
Brand & Marketing
department for CEO’s who
want to drive their brands
but the size of the company
does not warrant an
in-house Brand or
Marketing function.
Rates
Our hourly rates are open to
discussion but range
between R 750 – R 850 per
hour VAT exclusive. For low
skill requirements, it can
reduce (but these items will
be categorised).

TESTIMONIALS
"From the outset, our
requirement was
understood and grasped in
such a way that both Daniel
and I learnt so much from
the experience and it in fact
made us think deeper.
Throughout the process,
nothing was too much to
ask Sherpa particularly
during the branding
process. Yes and oh my
word, the ﬁnal result was
beyond our imaginations.
Sherpa added a touch of
class to our brand and
propelled our image to a
new level.

“ We experienced Sherpa
as follows”
• Down to earth.
• Great facilitators
and listeners.
• Brilliant perception/
understanding.
• Able to express in words
how we feel about our
company, even if we
couldn't.
We really enjoyed the
interaction and we would
and have already
recommended Sherpa to
our friends."
Ian Groenewald, CEO of TBI

Phil Hammond,
BHA - Director

TESTIMONIALS
“Our decision to go with
Sherpa has been vindicated
many times over. Value for
money, professional service,
high quality and above all,
effective results are
expressions of our on-going
experience with Sherpa.
We’ve found partners with
whom we can build for the
long term.”
David Jooste, CEO,
Trade Ocean
“My experience of working
with Sherpa has been
nothing short of brilliant.
They are a dedicated team
of creative artists that never
fail to stimulate the
imagination with their
exciting array of ideas, new
concepts and innovation.
Add to this hard work,
dedication, vision, energy
and an ability to easily meet
deadlines, you have an
unbeatable winning team.

Sherpa has managed to
take the difﬁcult concept
of communication with our
pharmacy members and
make it look easy. We are
elated to have them as
our partners. “
Sham Moodley,
ICPA Chairman

TESTIMONIALS
“Sherpa’s communications
support a speciﬁc brand
strategy. All of the
elements- ranging from
content and style to
frequency- are designed to
create brand alignment.
We are very happy with the
results. As a “partner”, they
go way beyond what is
expected of an agency.”
Robert Magnus, Sales &
Marketing Executive, UPD

Motus approached Sherpa
to ﬁnalise the Motus Retail
brand book. This included
ﬁnalisation of brand logos,
as well as the development
of logo iterations, taglines,
proposals on signage and
promo elements. Wow! The
results were so refreshing.
The Sherpa team really got
it! The end result may meet
the criteria, but often the
journey can be so painful.
With Sherpa this was not
the case. Yes, the end
results more than met the
criteria… AND the interaction
and timely delivery of work
was such a pleasant
experience. The team’s
down-to-earth manner
makes it easy to work with
them, and no request is too
much. Would I recommend
Sherpa as a brand
agency? Undoubtedly!
Liesel van Olst
Marketing Manager:
Motus Retail

CONTACT
Gary Hendrickse:
083 677 7342
gary@sherpa.co.za
Autus Manor House,
Vineyards Ofﬁce Estate
99 Jip De Jager, Bellville,
Cape Town
www.sherpa.co.za
Follow us on:

THANK YOU

